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The Talent | Varsity Fanclub, Karmina & Ashanti

Varsity Fanclub Ashanti Karmina



Advertising and Marketing | Tactics

• Print ads in the following publications:
– Los Angeles Times

– Angeleno

– Los Angeles Magazine

• Sent approximately 50,700 emails to interest lists at both The Grove and 
The Americana at Brand properties and partners’ interest lists including 
SBE and Pasadena Magazine.

• We purchased nearly 500,000 impressions online at LATimes.com and 
LAWeekly.com.

• (25) 22 X 28 posters posted throughout The Americana at Brand and (12) 
at The Grove

• Card slips being handed out at Concierge and Valet



Advertising & Marketing | Property Signage

22 x 28 poster

Parking Structure Helix 

Banner

Cross Street Banner



Advertising & Marketing | Print Collateral

LA Times Print Ads
Angeleno and Los 

Angeles Magazine Ads



Advertising & Marketing | E-Marketing Collateral

The Grove.com

Home Page

Email Blasts

Interactive Banners

on the Web



Public Relations | Press and Outreach

• Sent a Concert Series Press Release

• Sent an Ashanti specific Media Advisory

• Hosted a pre-show Meet & Greet with Ashanti and 25 winners from KDAY 93.5

• Hosted a post-show book signing at Barnes & Noble that attracted hundreds of 

shoppers

BROADCAST MEDIA PRINT MEDIA INTERACTIVE MEDIA

• Entertainment Tonight

• KCBS

• TMZ

• Getty Images

• All Access Photo Agency

• London Entertainment

• American Photo Features

• WireImage

• PR Photos

• Los Angeles Sentinel

• Getty Images

• WireImage



The Summer Concert | Photos

Approximately 8,000 people attended the event



The Summer Concert | Photos



The Summer Concert | Photos


