
Ford “Flex My Lifestyle”

 at

The Americana at Brand

August 14 thru 17, 2008



The Fleet | Ford Flex



Advertising and Marketing | Tactics

• Sent approximately 35,000 emails to The Grove Loyalty Rewards Members

• Provided 20’ by 50’ premier space on Americana Way for “Ride and Drive”
and Lounge Area executed by Automotive Marketing Consultants Inc. that
included:
– 10’ by 10’ pop-up tent for registration

– Static display vehicle next to lounge area

– Outdoor carpeting

– Outdoor furniture/ seating area

– Stanchions, décor, banners, miscellaneous signage

– Dedicated parking spaces for three to five vehicles

– Arrivals and departures from dedicated parking spaces

• Provided Caruso Affiliated gift cards for all participants

• High traffic location along Caruso Way at The Americana at Brand in
Glendale, CA



Advertising & Marketing | Outdoor Marketing Collateral

Freestanding Signage Outdoor Signage

 on Caruso Way



Advertising & Marketing | E-Marketing Collateral

Email Blast



The Property | Overall Results

• Approximately 1,525 “Ride and Drive” participants

• Crowd ranged from large families with small children to couples and singles

both young and old.

• Attendance at the Americana at Brand was as follows:
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