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The Grov

The Property that Changed Everythin

Averages 40,000 visitors DAILY + 90,000 in Holida$easor

18 million visitors per year, and growin

Trade Area pulls from over 79 zip code
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Case Study: South Australia Tou
CommissIo

Objective:

To provide The South Australia Tourism
Commission with unique exposure to an affuent
Grove consumer that reinforces South Australia
culture and brand and provides targeted, traceable
e-mail access to a key demographic audience.

Strategy:

Create an exclusive event for the top tier Grove
Loyalty members where South Australia may
interact with guests on a face to face basis.

Event Overview:

The South Australia Tourism Commission invited
Grove Loyalty members between the ages of 35
and 54 to enjoy a night Plled with South Australia
culture that included wine tastings from indigenous
wineries, food pairings and live jazz music by a
South Australian band.! Guests were also able to
enter-to-win a South Australia travel package.
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For Further Information:
Erin Scanlon
Manager of Partnership Marketing
Tel! (323) 900-8021
E-mail: escanlon@carusoaffiliated.com




