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MALL OF FAME: Rick Caruso in his office
located in The Grove

CITIZEN RICK

Developer Rick Carusa is planning bigger and better shagming centers. But are Angelenos ready to mave info the mali?

Many people would like to write off that European vacation as “research.” But for Rick Caruso, developer of The Grove, his bi-
meonthly visits to Florence are just that. Whether he's sipping coffee near the Uffizi or shopping in the piazza, Caruso is studying
a lifestyle that he is convinced he can import back to a freeway-addicted Los Angeles, And he's also convinced that if Angelenos
can learn to buy their iPads, eat their grilled chicken salads and watch their blockbusters from one well-landscaped location, they
just might save themselves a few precious hours behind the wheel. Next stop? Caruso has plans for a mall that vou'll never leave
by building apartments and condominiums on top of the shops, combining residential and commercial in a city that has generally
separated the two like church and state. WERE YOU SURPRISED BY THE SUCCESS OF THE GROVE? | knew it would
be successful, but not as successful by any stretch. But what got me was that it so immediately took a place in the LA vocabulary
That's been really rewarding for me. IS THE MALL AS WE KNOW IT DEAD IN L.A.? Going into a traditional closed mall
i flat. The only reason to go there is for one purpose. It's 1o shop. Toeday we want to do it all in one place. Or just watch and hang
out and see people go by, The minute vou go to a mall vou're automatically making a wrip. Our success is that people spend twice
as much time, and spend twice as much. And 92 percent buy something. WILL MORE BIG SHOPPING AREAS MEAN LESS
SMALL BUSINESS? I'm a big believer that when vou add business when you grow the pie, vou get net new customers. Especially
in LA You have to give LA, a reason to do something and people’s demands are high. The most compelling statistic we did was
in an independent study on streets around The Grove. It showed that since it opened, L A. city sales tax receipts in the surrounding
area have gone up 65 percent. We hear some people say vou're going to suck business away. 1ts the opposite. You're bringing more
people in, DO ANGELENOS REALLY WANT TO LIVE ABOVE THE SHOP? You go 1o ltaly where there's been mixed
use for 3,000 vears, and here theres a huge demand for residential. We've done focus groups and they like the idea. There are
some stores they don't want to live above. They like Target, but they may not want to live above it. But residence and good
retail works. If vou look in the alder cities, living above retail is the way it has alwavs happened, or at least adjacent o it It's
not going to be for evervone, But its good for the voung professionals market, especially if yvou have concierge, valet, room
gervice, masseuse at home. Its a natural thing. B
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